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The problem is not a lack of
information. It is the foqg.

Make US study, career and settlement decisions understandable, sourced and
updateable.

Initial audience hypothesis: Turkish-speaking people exploring US pathways.

English presentation of the existing product purpose. The initial audience remains a hypothesis; customer research is not claimed.
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The decisions are connected. The
information is scattered.

School. Budget. Applications. Career. Settlement.

A new fact can change the next decision. The route needs to stay
understandable.

Problem framing comes from the existing product page; customer research is not claimed.
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A route you can inspect.

Separate facts from assumptions, preferences and unknowns.
Connect claims to sources and dates.

Seqguence dependent decisions; update the route when conditions change.

The existing four-part method: Separate, Connect, Sequence, Update. No measured improvement or competitor superiority is claimed.
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One guestion at a time. One visible route.

Answer six questions to explore six pathway options.

Get a suggested route, context and first actions. No account or email required.

Implemented preview behavior, not a verified user outcome. Educational prototype; no outcome guarantees.
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Help us make the route clearer.

Which decision would you bring to this system?
Where would you ask for a source?

What would you need before trusting the next step?

Class feedback invitation, not a funding request or service offer.



